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Seasoned Investors - Primary

Location is everything. The closer the site is to public

transit, the more desirable it is. Seasoned investors are
savvy — always looking for the next hottest project or

neighlbborhood to invest in.

They like iconic and design-driven sites to add to their
portfolio. They look for favourable deposit structures,

distant deliveries, and strong cash flow/ROl.

First-Time Investors - Secondary

More cautious than the seasoned investor, first-time
investors are leveraging the equity of their primary GTA
residence to ‘make their money work for them”

They see Toronto real estate as a smart investment
vehicle, with higher returns than traditional methods.
They likely will have cultural affinity

TARGET AUDIENCE

END USER SEGMENT

Design-Conscious

Trend-setting, creative urlbban dwellers who value artful design as much as
connectivity and location. They embrace style and culture. Between 35 -
50, either single or married, without children. Their choice of home is a social
signifier and a reflection of their identity

On-The-Go-Career-Oriented

Young, upwardly mobil individuals who work in the city’'s core - one of
Toronto's fastest-growing condo inhabiting demographics. They are super
connected and work long hours, valuing the convenience a condo has to
offer. They work hard and play hard.

North Toronto Rightsizers

Empty nesters from the immediate North Toronto area capitalizing on a

hot housing market. This demographic is 55+ They've sold their primary
residence, recognizing they don't need the space, and are looking for larger
suites with the conveniences of condo ownership.
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Concept

With the entire city at your fingertips, push beyond the walls and become
a part of something big. Indulge in the spirit of the neighlbborhood and
celebrate self-expression in an exclusive community characterized by its
unique history. While living in the heart of the city, at Yonge and Sheppard
there are no limits to what you can achieve.

Setting the groundwork for growth, connectivity and culture, residences
at Yonge and Sheppard support a community of diverse and remarkable
people. Live in the embodiment of thoughtful design with amenities that
foster gathering, and elevated features and finishes. The foundation for
exceptional living bbegins at Yonge and Sheppard. Move forward. Celebrate
community. Find your origins at NorthCore.

BRAND POSITIONING

Experience meaningful daily experiences at 53 Sheppard that create
positive connections and a sense of belonging in a culturally diverse
neighborhood at Yonge and Sheppard.
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The Logo

This version should be used wherever possible,
including the usage cases below:

* Brochure

» Stationery

* Leasing Centre signage
« Local advertising

* Print Ads

» Digital/Social Ads

MASTER LOGO

The NorthCore wordmark is the primary logo for 53 Sheppara
development. This mark is our most recurrent and recognizable bbrand
element and represents the vibrant personality of the community and the
unique story of each of its residents. For consistency always utilize the logo
variations as recommended above.
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Clear Space

The logo must have a clear space equal to or
greater than the height of the letter ‘O" as
indicated in the diagram

Minimum Print

Minimum Web

SPACING AND MINIMUM SIZE

To ensure the NorthCore logo is legible and always clearly visible, a certain
amount of clear space (free of text or other visuals) around the logo should
always be respected. Likewise, there is a minimum size in print and digital
applications. The guidelines above will ensure the logo never appears too
small.
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LOgo
The NorthCore logo must always

be kept at an appropriate distance from the
corporate identity, with both logos aligned
on the left.

eldgate

| | Fi |
e UbAn

LOGO PLACEMENT

In situations where the NorthCore logo must appear with the Fieldgate
Urbban logo, a safe space the height of “O” from the wordmark should be
respected. Please note that the logo placement indicated above represents
the minimum distance that should exist between the logos, but they can
be arranged much further apart for different applications (i.e. hoarding, ads,
obrochures, etc).
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Tagline
Helvetica Neue Light

Headline

V

Body Copy
Hero New Regular

TYPEFACE

d

d

AaBbCcDdEeFGgHhliJjKKLI
MmMNNOoPpQgRrSsTtUuVvW
WXXYYZz 1234567890

AaBbCcDdEeHGgHNIIJIKKL
MmMNNOoPpQgRrSsTtUuvvWW
WXXYYZz 1234567890

AaBbCcDdEeFfGgHhliJjKKLI
MmNNOoPpQQgRrSsTtUuVvW
WXxYyZz 1234567890
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Tagline

Headline

LANGUAGE

The tagline and selection of headlines above demonstrate the flexibility

of the NorthCore brand in communicating a variety of messages, from an
announcement on construction hoarding to headlines on a project website
or print advertisement. Each message is designed to tie to the Story of
Home, and welcome others to a place where they can feel free to express
themselves and add their own personal story to the community.

Centre Yourself in the Core of a Celebrated

Community
Yonge and Sheppard at The Core

YOU
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Social lcon &— NorthCore v

Use specifically for digital applications with highly
restrictive size and space allowances: 211K 134

Followers Following

« \Website favicon

. . ) , NorthCore
« Social media profile image Yonge & Sheppard Living

www.NorthCoreCondos.com

N4 N
4 4 4
N> Ty

Suites Amenities Events Neighbourhood Teas

2

Application

Example application of social icon
used on Facebook.

SOCIAL ICON

For applications with restricted space that do not allow sufficient size or
space for the primary logo to be legible, such as digital applications or
social media, the icon can be used as shown above.
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DARK GREY
HA84848
C 6/ R /1
MeOo G/l
Y 58 B /2
K 4]

Primmary Colour
HA84848
%50

Secondary Colour

COLOUR SYSTEM

Our audience has a good income and cares about quality. Therefore, our
colour palette reflects an elevated level of taste. Our brand colours are
lively, vet refined — an interpretation of our demographic. The values for the
orimary and secondary colours for NorthCore are illustrated here.

BEIGE

#9e968a

C 40
M 36
Y 44
K 2

R 158
G150
B 138

#9e968a
%70

WHITE
HEFFFf
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@ NorthCore

Your New Centre
Yonge & Sheppard Forward Living

~
See More

T ———
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PHOTOGRAPHY GUIDELINES

Lifestyle photography highlights North York neighbourhood diversity and
act as a reflection of life at NorthCore, 53 Sheppard. No more than 40% of
iImages should be filtered. Any filtered Images are toned with NorthCore
sepia colouring (instructions on following page).
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.' Photoshop File Edit Image Layer Type Select Filter 3D View Plugins Window Help
L Mode > Adobe Photoshop 2022
A b o O Amosset Li pdiustments > | Brightness/Contrast... SROR A
Levels... *oL
= shutterstock_1940666434.psd @  Auto Tone s Curves... oM
Auto Contrast No¥L Exposure...
Auto Color ©¥B
5 _ Vibrance...
Image Size... it Hue/Saturation... ®u
Canvas Slze‘.‘. X¥®c Color Balanc: #B
Image Rotation > Black & White XoHB
: Photo Filter.
Trim... Channel Mixer...
Reveal Al Color Lookup...
Duplicate... Invert 1
EBply Image... Posterize...
Calculations... Threshold...
Variables > Gradient Map...
Selective Calor...

125%

Apply [
Shadows/Highlights...
HDR Toning...

Analysis >

Desaturate oMU
Match Color...

Replace Color...

Equalize

6048 px x 4024 px (300 ppl)  }

SEPIA TONE

€} share

Layers Channels Paths

Q 0~

«

»|=

Qu  ~ E @ T O 8

Normal ~ Opaclty: 100% |~

lock B ¢ & 0¥ @

s |
o Layer 0
A

Fill: 100% ~

]

«

iz s )

0 @

Convert images to Black/White

Image > Abjustments > Black & White
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@ Photoshop File Edit Image Layer Type Select
oee

# b Auto-Select: Layer ~ [ Show Transform Controls

% shutterstock_1940666434.psd @ 12.5% (Vector Smart Object, RGB/8#) *

500 O] 500 1000 1500 2000 2500

coo-] ooun

oo

cousl ooosl ocowvuw ooouw ocown oocen sow—| soo

soou|

12.5% 6048 px x 4024 px (300 ppl) )

.' Photoshop File Edit Image Layer Type Select
oes

® + - Auto-Select: Layer ~ [ Show Transform Controls  [=
® shutterstock_1940666434.psd @ 12.5% (Vector Smart Object, RGB/8#) *

500 (] 500 1000 1500 2000 2500

ooo—| ocown

oo

cows ocoos ocovu ooouw ocown ceen cou—| ooo-

soow

125% 6048 pxx 4024 px (300 ppl) ¥

Fitter 3D View Plugins Window Help
Adobe Photoshop 2022

2= Wk | e v &5 P dom

3000 3500, 4000, 4500 5000

Filter 3D View Plugins Window Help
Adobe Photoshop 2022

5500,

6000

22 = Tl i - wuoe Q5 drm

3000 3500, 4000, 4500 5000

5500,

6000

Qsae Q O~ (M

«

Layers Channels Paths » |

Q Kind ~ B @ TOMR

Normal ~ Opaclty: 100]

Lock: B ¢ b Dy @  Fil: 100%

-

=]
+ Vactor Smi
o s ¥ Smart Object

o m Layer 0 copy

o XL Layero

v

g_nm Q .-~

«

Layers Channels Paths » |

Q Kind ~ H @ TO@R

Normal - Opacity: 8q|

Dissolve
Ert B Fik100%

Darken

Muitiply

Color Burn k-
Linear Burn

Darker Color

irt Object

Lighten
Screen

Color Dadge
Linear Dodge (Add)
Lighter Calor

Overlay
Soft Light
Hard Light
Vivid Light
Linear Light
Pin Light
Hard Mix

Difference
Exclusion
Subtract
Divide

Hue
Satration
Colar

Luminosity

o n O @ mE @

J0e BEEBEG . B

0w BEBE .

New layer

Create a new layer and add the brand guidline color Beige
R: 158 - G: 150 - B138

Apply Filter

Select the new layer and apply Multiplay filter. Go to the Layer panel and
select Multiply.

Select between 80%-100% opacity.



